WEEK 04 : Monday, October 5, 2026

Graphic Design I:
Identity & Asset Generation

Research the territory with a language model. Design it in Adobe.

Al x Design - DESN 370 - Fall 2026
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How did the homework go?

Your two grids and your theyseeyourphotos result, posted to Notion.

THE GRIDS THEYSEEYOURPHOTOS

Who kept showing up? What did it think you were?

* Where did your two models agree, and * What did it guess, and what did it get
where did they differ? wrong?

* What showed up that you never asked * How did it feel to be read that way?

for?
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Since we last met.

REPLACE: one sentence that ties this week’s news together.

dots

P OO

SEP 29 - OPENAI DEVDAY

Dots takes on Meta’s
Muse

Always-on agents with a cloud
computer and 4,000+ app
connections, like Muse. Eligible
Pro and Business plans get one
free.

SEP 29 - WHITE HOUSE

Al leaders sign Trump’s
safety accord

Google, Anthropic, Meta,
OpenAl, xAl and Nvidia pledged
to self-police with internal
controls and outside audits. It’s
voluntary, with no penalties.

Google
Gemini
4 Argon

SEP 30 - GOOGLE

Google launches Gemini
4 Argon

Built for long-horizon
enterprise work, software

engineering and cyber defense.

Only vetted cyber defenders
can use it so far.

o ‘
- GOLDENTICKRy

THIS WEEK - HOLLYWOOD

Hollywood puts Al on
screen

Netflix's Wonka show uses an
Al Gene Wilder voice. Ben
Affleck used Al on Animals, and
Danny Boyle’s Ink drew
backlash for it.

y
- L



IDENTITY
You already know
how to do this.

Six decisions. None of them changed this year.
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Six decisions.

HOA

Form Type

Rules

Grid

What changed is how fast you can see options. Not what makes one good.
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Three kinds of logo.

Symbol Wordmark Combination

Decide which kind you want before you prompt for it.
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A system, not a logo.

Cropping Donot
Archery should ~ 7 ®
.
only be used if... - -
Four cropped sets of the Golden Use the provided artwork toensure Do not alter the Golden Arches
‘ ‘ Arches are available for download consistency and maintain the inany way.
at Design.McDonalds.com. integrity of the Golden Arches.
It occurs naturally It supports anidea Do not use as decoration
The Golden Arches can appear in The Golden Arches can focus Without purpose, Archery could
the world in many different ways. attention or re-stage the b i icky and . | 1 Exception: Alternative crops may
be used in photography. However,
artwork must be approved by the

Global Brand team.

Use of Archery depends on context

/- w A [ N
When the Golden Arches are
less obvious because of extreme

cropping, reinforce the brand

by using the Golden Arches mark
" g or the Token. Required on out-of-
Archery + photography
Bold / Overt Subtle / Implied
Outin the world, we're competing for attention. To ensure we In our own branded spaces, such as our restaurants, pop-ups, or digital
stand out, aim for bolder executions of Archery that are clearly apps, we are much more subtle in our application of Archery. This helps
recognizable as McDonald's. us avoid overuse of the Golden Arches.

Example Archery techniques pre
} N
ba da ba ba ba
- Combining the Golden Arches with photography puts our brand in

Cropped Staging Motion Integrated Angled Repetition the center of the action. Elements of the image interact with the Golden

Avabioto aunots danih and dlssonsias

Source: https://brandingstyleguides.com/quide/mc-donalds-2019/
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Some identity systems are generated.

9 Q.

MIT MEDIA LAB MIT MEDIA LAB
. ‘ &
MIT MEDIA LAB MIT MEDIA LAB

v
MIT MEDIA LAB .

MIT MEDIA LAB MIT MEDIA LAB

The variations The rules

Rules made by people, variations made by code. That idea is older than Al.

N

MIT MEDIA LAB

)

MIT MEDIA LAB

F»

MIT MEDIA LAB
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Some identity systems are generated.

L

MIT MEDIA LAB MIT MEDIA LAB MIT MEDIA LAB MIT MEDIA LAB
.. . ‘ ;
MIT MEDIA LAB MIT MEDIA LAB MIT MEDIA LAB MIT MEDIA LAB

y ; . (
MIT MEDIA LAB MIT MEDIA LAB MIT MEDIA LAB MIT MEDIA LAB

Rules made by people, variations made by code. That idea is older than Al.
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Does it survive?

kae Just Do It

@& nike.com

Big Rough Tiny

A generator won't warn you about any of these. Note: Images generated using ChatGPT



THE HONEST FRAME

Options were never
the hard part.

Choosing was. Defending the choice was. Every hour after this one is about the second thing.
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Where the tools actually fit.

The same four phases. Very different amounts of help at each one.

Genuinely useful Useful, with a leash Where today lives Barely there yet
Landscape scans, Moodboards and Marks, palettes, applied Production files, vector
naming runs, positioning reference gathering. The assets, mockups. Fast, cleanup, the guideline
language. Verify every brief stays yours. plentiful, uneven. document. Mostly you.
claim.

Lab, step 1 Written in Week 2 Lab, steps 2-5 Week 5

The tools are strongest at the ends of Discover and the start of Design. The squeeze in the middle is where judgment lives.




DISCOVER and DEFINE
Start with words.

A language model is good at names and bad at facts.
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Give the chat what Discovery found.

WHAT DISCOVERY FOUND (EXAMPLE: BIKE SHOP) WHAT YOU GIVE THE CHAT

Audience

Name a bike repair shop for year-round
Year-round commuters, 25 to 45

commuters, 25 to 45. The feel is
dependable, unfussy and local. The two

Positioning

Dependable, unfussy, local nearby competitors, City Cycle and Bike
» Depot, sound generic. Names must be short

Competitors enough for a shop sign. Give me 20, in four

City Cycle and Bike Depot sound generic types

Constraints
Short enough for a shop sign

The bold words came straight from Discovery. Without them, the chat returns the average brand.
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Ask for 20 names, then cut hard.

® Free Trademark Searchs < Ask Gemini

C % trademarkengine.comffree-tra. % @ @ @ X 3 ¥ O | = &, 6@  Relaunchto update }
% Bookmarks e Mill Road Speeds e Calibration review [ Personal [ Olivia [ Scripts [ Materials » [ All Bookmarks

Name a bike repair shop for year-round commuters, 25 to 45.
Dependable, unfussy, local. Give me 20 names in four types: descriptive,
place-based, object, invented

starting at $49 + applicable fees

Here are 20 directions, aiming for dependable, practical, neighborhood-minded—not precious or overly

cycling-culture- Start Your Trademark Registration

Descriptive

1. Daily Cycle

2. All Weather Bikes
3. The Bike Workshop
4. Everyday Bicycle

Results 1 -50f 5

DAILY BIKES DAILY CYCLE
5. Common Cycle
Place-based Owned by. Owned by
N/A J2 Light Inc.
6. Corner Bike
7. Cross Street Cycles Fled Filed
) i Mar 24, 2015 Dec 05, 2021
8. Mainline Bicycle
a Serial Number Serial Number:
th [ECNGEEELED 86575946 97158199
10. Side Street Cycle
Object
11. Spoke
Ao DAILY CYCLE SUPPORT DAILY CYCLES

12. Chainring

The long list The checks

Ask wide, then cut. Say each name aloud, spell it from hearing, and search it before you keep it.
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AsKk for nouns, not logos.

Spoke bell Nouns are drawable

“Dependable” can’t be drawn. A chain link can.

Tie them to the findings

chain lillk tire patch Askfor ok’)Jects, places and. mal\terlals from your
audience’s day, not logo clichés.

Pick three

Each one becomes a prompt for Text to Vector Graphic
in [llustrator.

kickstand tread

Nouns the chat returned. Highlighted: the three picked.

The chat suggests the words. You choose which three become marks.
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Three ways the chat will mislead you.

R
local, honest, no-fuss.

Availability Summary

repair shops near EIm Street in Portland, with their addresses .
Already in use:

+ Wheelhouse (multif across the U

poke I variations

ring, Crank (likely u

Appears Available:
In five words, how should a neighborhaod bike repair shop brand feel?

d specific information about bike repair shops directly on Elm
The Workstand v

3ased on my search, I found limif
Streetin Portland, Oregon. Here's what I can provid
One shop identified near Elm Street:
Olson's Bicycle & Repair - 1904 Elm St, Portland, OR 97216 Spokewell
Pedalry v
Other well-established Portland bike repair shops (though not specifically on Ef Rollo v
Repair - 1926 N Kilpatrick St - (503) 208-3446 ¢ Rivet v
2249 N Williams Ave - (S03) 287-7116 (spe
Dependable. Approachable. Skilled, Local. Unf

falizes in e-bike:
4 Ask Gemini

Repair
Relounen to upaate

Metropolis Cy
00 N Killingsworth St - (503) 287-1098
® Froo Trademark 5
A ]
.

orth Portland Bike Works
3 Scripts o Ans

% trademarkengine.

@ v osd

orhood bike repair

im St, Portiand, OR 97216

Olson's Bicycle & Repair 1904 €

Olson's Bicycles

Friendly, reliat

Olson's Bicycles
Results 1 - 10 of 289

L]
Olson's Bicycle Repair - Bikes 3 Googe rwiews
o Qsove e ) S ROLLO OLEA AUREA
s Owned by Owned by
“l;r‘ 05 2013
The safe middle

8 Ave Forest Grove, OR 97116
Nov 07, 1977

Names already taken

& Moo
Olson's Bicycle & Repair - Forest Grove
4 i . 1, Frest Grove, OB, 97116-2 Aadrns: 1903

Companies that aren’t
Search to catch the first two. Only your own opinion catches the third.



THE ADOBE HALF

You have used these
apps for years.

What is new is the generative layer inside them.
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Firefly Boards.

= Fi Untitled - October 01, 2026 at 09.55.55

Brand Design Project

Gizem Akday

Client Brief Insights Rese... Direction 1 -- Scandinavian x Minimalist Direction 2 -- Cute Cool Direction 3 -- Bold Cool

(>
o
i
T
D‘
.
&

Keep what's real and what's generated apart.
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Same prompt, different model.

Untitled - October 0: 27% v W Get cred

(Generated Images

: K-KICKSTANb

BIKE REPAI

Fi Firefly Image 4 Ultra
Get stal

Fi Firefly Image 4
Drag:

Fi Firefly Image 3

Fi Firefly Image 3 (Fast)

Fi Firefly Image 5

FLUX.1 Kontext [max]
FLUX.2 [pro] Firefly 5 Flux 2 Gemini
FLUX.1 Kontext [pro]

Gemini 3.1 (w/ Nano Banana 2) .
%y FLUX1 [pro]

Gemini 3 (w/ Nano Banana Pro)
FLUX11 [pro] Ultra

GPT Image 2.5 Sunburst

FLUX11 [pro] Ultra Raw Generate image

GPT Image 2.5 Flare

GPT Image 2

Runway Gen-4 Image €3 Image
GPT Image 1.5
More models s - = - e i
GPT Image A hand-painted sign for Kickstand Bike Repair above a narrow storefront, morning light, street-level photo

Fi Fireflylmages v [ Landscape v

Gemini 31 (w/NanoBanana2) v [ Landscape v ==+ & 1B Uses 20 credits  ( Generate

The picker Three answers

Write down which model you used. You can't find out later.
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One photo, three Photoshop edits.

Original Generative Expand Generative Remove Generative Fill

Shot on a phone, Canvas widened to landscape. Photoshop painted in more Brushed over the dead Added a gull, a kayaker

portrait 3:4. shore, trees and water on both sides. fish. The beach fills in and a line of swimmers.
behind it.

Each edit invents pixels that weren't there. Check the seams as its not perfect every time.
Want the latest features first? Download Photoshop (Beta) from the Creative Cloud app.
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Now open the Layers panel.

Background

Whatyou see What Photoshop keeps: one layer per prompt

Each fill sits on its own masked layer. Hide one and the original photo is still there.



Al x Design - Week 04

Photoshop: Generative Upscale.

Firefly Upscaler
Adobe’s own model. Natural result, a little soft at 4x.

Topaz Gigapixel
Partner model for real photos. Sharper, recovers faces,
can look over-processed in hair and texture.

Topaz Bloom

‘ Partner model for Al-generated images. Invents new
detail and keeps the layout.

Inset: the original at true size. Behind it: the 4x upscale.

Partner models use more generative credits than Firefly. Pick the model for the image, not the other way round.
Source: Photoshop 2026 (version 27.0, October 2025); Photoshop Essentials; PhotoshopCAFE; Fstoppers.
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Adobe Illustrator: Generative Vectors

TEXT TO VECTOR GRAPHIC TURNTABLE

Generate Vectors Adobe lllustrator 2026 i &£ Q

% turntable-example.al @ 24.28 % (RGB/Preview)
Stroke

Generate Vectors Prompt inspiration
Model Output Discover prompts to remix and make your own

Character

Myriad Pro

%YV

7$ Auto Select v IE3v

Regular

1ple File &
Prompt @ Suggestions 2 asap

_ e o2 e

4 Content type

S OHN

Ad

Properties  Layers

8 Cenerative Object

N

Scene
Transform
Detail X: 958.6591 w: 5382078

F R

29 y. 5369385 M. 8984636

Minimum Maximum

Turntable
& Styles d z ) & 600 v G- 0

” 2 Tumtable
S’ Style Reference

Appearance
& Effects ?
G sl S v
&® Color and Tone

Opacity  100% >

(@ You're exploring an Adobe Generative Al feature:
Create and iterate quickly with Al built right into yo
workflow. Al features use generative credits included in
your plan. Check your credit balance anytime from your

account menu,
Learn more
Cancel -1 180t 3 e0c00 « |* &5 [+ Done (L L3 ']

Your content will not be used to train generative Al models.
Learn more
Gradient
@ seiectthe ‘Question mark’ con to earn how to use the tool
Transform  Alig Path der
2028 v 0 v 5 o Toggle Direct Seection

The only app today that hands back something a printer can use.
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Shape Fill and Recolor.

GENERATIVE SHAPE FILL GENERATIVE RECOLOR

Recolor  Generative Recolor

7 Generate

Salmon sushi  Sandy stone b...  Dark blue mi...

Trippy disco l...  Terracotta de...  Yellow subma...

be used to train

Advanced Options...

2 & Generative Shape Fill 7y EditPath [ &= 7 +ee

These work on a shape you made.
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Exploratory, or production-ready?

26

X Untitled-2* @ 13632 % (CMYK/Preview)

BHNNE %Y

FRNsWPe

a

=
A

3

F & Tumtable  eGroup [ B 7 = oo

Made to think with (ChatGPT Generated) Made to hand over (Firefly Generated, Human Refined)

Generate widely, choose hard, redraw the winner.
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What a generation costs.

YOUR MONTHLY CREDITS WHAT EACH MODEL COSTS

Suggested Models

Auto-Select Model

MODEL CREDITS OUTPUT
Gemini 3.0 (Nano Banana Pro) 40 1

GPT Image 60 1
Firefly Vector 4 1 1

B Uses 101 credits Back G} Generate

Standard features cost about one credit. Partner models and video cost many.
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“Commercially safe”: read the terms.

i siv X
Adobe Firefly | Comprehens + Adobe Generative Al Product X +

business.adobe.com/productsffirefly-businessffi... ¥ @ W e 7 , ¥ 6 O By (2]

adobe.com/cc-shared/assets/pdf/legal/serv.. W @ . & 2 0 3 | @ R

% Bookmarks @ Mill Road Speeds @ Calibration review [ Personal [ Olivia [3 Scripts [J Materials [J Design [3 DV
@ Mill Road Speeds @ Calibration review [ Personal [ Olivia [ Scripts [ Materials [ Design [ DV

rative Al Product Specif.. 1 /3 - 100% + B o Tr &
ADOBE FIREFLY APPROACH FOR BUSINESS

Confidently meet content needs with Firefly generative

Al.

Marketing and creative leaders recognize generative Al’s potential for content creation and personalization, but they must Adobe Generative Al Product Specific Terms
also minimize risk and protect their brands. Built with transparency and commercial safety in mind, Firefly generative Al

P : 5 2 7 Effective as of April 23, 2026
models help organizations move confidently from ex mentation to delivering value with Al.

These Product Specific Terms and the Adobe Generative Al User Guidelines located at www.adobe.c: go/adobe- gen-ai-user-

X guidelines ("Guidelines”) govern your use of generative Al features in our Services and Software and are incorporated by
reference into the Adobe General Terms of Use (“General Terms”) located at www.adobe.com/go/terms (these Product
Specific Terms, the Guidelines, and the General Terms are collectively referred to as *“Terms”). Capitalized terms not defined
here have the same meaning as defined in the General Terms.

1. Generating Content. When you use generative Al features, you may be asked to input or upload content, such as an
Looking for plans for a small business? Explore options audio file, video file, document, image, or text (including any output parameters, such as aspect ratio, style, etc.)
(collectively, “Input”). The Input will be used by the Services and Software to generate an output, such as an image,
text, text effects, vector graphic file, audio file, or video file, which will be provided within the Services and Software
(“Output”). The Input and Output are your Content (and are not Content Files or Sample Files) and all provisicns
governing Content in the Terms apply to the Input and Output. The generative Al features, Input, and Output must be
D] scover the F] reﬂy difference. userd inraccordance with the Terrrvs, which m?v be modified from time to t‘lme; Adabe reserves the right to throttle,

limit, disable, suspend, or terminate your right to use or access the generative Al features at any time in our sole
discretion without prior notice to you.

2. Input. You are solely responsible for your Input. You must not submit any Input that: (a) includes trademarks or other
materials protected by third-party Intellectual Property Rights, unless you have sufficient rights in such materials;

esponsibly developed & safe for business Integrated into existing tools & workflows Customizes to your brand Precision, qu

What the page says - Adobe: Firefly Al approach What the terms say - Adobe: Generative Al terms (PDF)

A partner model inside Firefly isn't covered by Adobe's claim.


https://business.adobe.com/products/firefly-business/firefly-ai-approach.html
https://www.adobe.com/cc-shared/assets/pdf/legal/servicetou/adobe-generative-ai-product-specific-terms-en-us-20260423.pdf

BEYOND THE SUITE
Everything else must
earn its place.

You are not obliged to use a tool because it exists, and a workflow with fewer tools in it is usually
better.
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One prompt turns research into a mood board.

Use the board to agree on a feel, not as final imagery.
Source: generated with ChatGPT Images 2.5, October 4, 2026, from one mood board prompt.

Feed it the research

Audience, feel and nouns from Discovery went
straight into the prompt.

Name the palette

Five named colors came back as swatches you
can sample.

Change one word

Swap “dawn” for “night” to get a second
direction in a minute.

React, don’t publish

The scenes are invented. Treat them as
reference, then shoot real photos.
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ChatGPT Images 2.5: edit one thing.

: )
Wy o

« 4 - Hair color changed

Targeted edit: before and after

’t lm' !: Targeted edits
4 - -y f nt
", 4 bl !Ti! .

Change one element, such as a product or line of copy. End
the prompt with something like: “Keep the person, lighting,
background and logo exactly the same.”

Multi-turn consistency
Earlier edits carry through, and each new edit builds on the
last without losing quality.

Reference fidelity

Faces and products keep their identity when moved into a
new setting or style.

Comments and Sketch

Mark a region on the image to steer an edit, or draw a
layout for ChatGPT to finish.

Also new: Templates, shared prompts, up to 50% faster generation, and two API models.
Source: OpenAl, “Introducing ChatGPT Images 2.5,” September 8, 2026. APl models: GPT-Image-2.5 Flare and Sunburst.



Al x Design - Week 04

Three prompts, 56 logo directions.

. N7
\
SPOKE SPOKE SPOKE sPokE D @ OO @B Y
Al N
¥ Soo@ / Y
SPOKE SPOKE SPOKE SPOKE Sy v
% o P r.x Vile
@ %
SPOKE SPOHE SPOKE SPOKE A
A
Ath
Typefaces - 12 named faces Marks - 6 nouns, safe to strange
Ask for a grid Run safe to strange Check every letter
One prompt returns 12 to 24 Rows from literal to The wordmark sheet came
directions to react to. experimental show the range back with “SFOKE” and
before you commit. “SPOKS”

The model does the volume. You do the choosing and refining.
Source: generated with ChatGPT Images 2.5, October 4, 2026, from three prompts (typefaces, marks, wordmarks).

sPOKE SPOKE SPOKE <pKe SPOKE
SP@KE SPOKE SPOKE Spoké SPOKE

sfore SPORE {f[} gm£ spore

%9 ML W 4 oo

Wordmarks -

5 styles, safe to strange

Finish by hand

Pick two or three, then rebuild
them in Text to Vector Graphic
or by hand.
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Before Al, every direction was drawn by hand.

THE DELIVERY SYSTEM
FOR STORES OF QUALITY

Before: UPS shield, 1937

After: Rand’s mark, 1961

Paul Rand’s UPS studies: many sketches, one mark.
Source: Paul Rand, UPS logo studies and final mark, 1961.

Every idea drawn by hand

Pencil, ink and tracing paper, one sketch at a
time.

Each variation redrawn

A new direction meant starting the whole
drawing over on fresh paper.

Narrowed to one

Rand pared his studies down to the shield and
bow.

The choosing hasn’t changed

Al speeds up the volume. Picking the one still
takes a trained eye.
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Where other tools earn their place.

Midjourney Ideogram FLUX
Mood, not assets It renders type Runs locally

Pick tools because the job needs them, not because they were in your feed.

< Ask Gemini

<« Q O Looka

Spoke

[:} o
e % Symbols v G Update

oo spoke

T -

A
-8
N

SPOK=

Logo generators
Templates for sale
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LLAB
One brand.
Build an identity.

Start with words. Then make it in Adobe.
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Week 4 In-Class Lab

Build an identity, one step at a time

Start with words. Then make it in Adobe.

Open the brief you wrote in Week 2 (no brief? pick a small local business). Ask a language model for 20 names and 3 nouns
that could help with a mark. Pick one of each, then check the name isn’t taken in the Trademark Engine search.

Make a moodboard in Firefly Boards. Mix images you generate with real references you find, and keep the two groups apart.

Ask ChatGPT for an image of a grid of sketched marks, wordmarks and typefaces based on the nouns and research related to
your company. This is for ideation only.

In Illustrator, use Text to Vector Graphic to make 3 different logo ideas. Pick one and clean it up by hand.

Choose a color palette and a typeface that go with your logo. Try Generative Recolor if you get stuck.

Put your logo on one real thing, like a sign, a bag or a cup, using Generative Fill in Photoshop, ChatGPT or another model of
your choosing.


https://www.trademarkengine.com/
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What counts as a direction.

SPOKE
BIKE SHOP s orrge e

HAFAFAF #EF4823 #8D8D8D

A logo A palette and typeface One mockup

If two of your three share a palette and a typeface, you have two directions.
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Week 4 Homework Assignment

Three directions

Due at the start of Week 5 (Tuesday, October 13).

Make two more directions for the same brand, so you have three. Each one needs a logo, a palette and typeface, and
one mockup.

Make the three really different, not the same logo in new colors. If two share a palette and a typeface, change one.

Put all three side by side on one Notion page. Which one would you show a client, and why?

Label every image on a Firefly board: exploratory (for ideas only) or production-ready (could go to a client). Add one
line on why.

Add your in-class steps and a 150-300 word reflection to the same Notion page.
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Ethics Position Paper

Take a position

Assigned today. Due at the start of Week 6.

Pick one ethical issue from the first four weeks. Choose a specific case: a lawsuit, a policy change, a company’s terms of use, or
an artist’s response to Al.

Decide what you think about it. Argue for that position in 500 words.

Use sources and cite them. This is your opinion, backed up, not a summary.

Stuck? Start from your Week 3 grids, your theyseeyourphotos result, or the terms of use you read this week.
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